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Stainless Steel World India had 
the chance to interview Mr. 
Sharma at the head office in 

Mumbai. Steamline started as a rel-
atively small company back in 1991. 
“We started as a trading company in 
steel and pipes”, Mr. Sharma says. 
“Gradually we expanded our portfo-
lio, trading in a variety of steel prod-
ucts including hot rolled coil and cold 
rolled coil, huge plates and all kinds 
of stainless steel pipes, both welded 
and seamless. We used to buy from 
local manufacturers and supply to 
domestic markets as well as to do-
mestic projects and we used to im-
port seamless and welded pipes from 
places such as Europe, China, Korea 
and Japan. We also served the Indian 
market. In 2013 we decided to move 
into manufacturing.” Apparently, this 
move has paid off. At the moment, 
Steamline employs more than 550 
people in its factory in Himathna-
gar. At this site, Steamline produces 
a broad range of steel products. Mr. 
Sharma: “The cornerstone of Steam-
line Industries is ASTM A-312 welded 
pipes with a capacity of 1400 tonnes 
per month. We also manufacture 
around 800 tonnes per month of 
seamless pipes.”

Great demand in India

Apart from welded and seamless 
pipes, Steamline also manufactures 
stainless steel tubes and U-tubes. 
These products are used in industry 
across the board. According to Mr. 
Sharma, there is great demand for 
these products in his home market. 
“India is a fast growing country, both 
in terms of population and econo-
my. At the moment, we are already 
ranked number six worldwide in en-
ergy consumption, which means oil 
and gas industries are stepping up to 
meet the increased demand for ener-
gy. The Indian government has also 
invested 50 billion US dollar in new 
refineries and upgrading of existing 
production facilities. What this means 
for our business is that the demand 
for duplex and/or super duplex and 
superior duplex stainless steel pipes 
– products that are already common 
use in Europe and the USA – will be 
adopted more and more in the Indian 

market.”
Apart from Steamline’s bread and 
butter – welded and seamless tubes, 
pipes and U-tubes – the company 
from Mumbai has identified an in-
teresting niche, namely stainless 
seamless precision and instrumen-
tation tubing. “We’re talking about 
the smaller diameter tubes that 

range from 6 mm, 8 mm, 10 mm, 15 
mm and 18 mm. The production of 
these items requires a highly-skilled 
workforce and accurate, disciplined 
production, otherwise the OD, ID tol-
erance and tech ware are not up to 
specifications. We have managed to 
master this art and having success in 
the market with these products.”

Interesting niche

The specialized tubes forming Steam-
line’s niche products are in great 
demand in a variety of industries, 
including oil and gas, nuclear energy, 
thermal power and steel plants and 

fertilizer companies. Mr. Sharma: “As 
mentioned already, we serve many 
industries and sectors and others 
our clients are also active in are the 
production of pharmaceuticals, food 
and beverages and automobiles. 
In addition we provide to the army, 
aerospace and water treatment 
centers with our product solutions.” 
Steamline has made a name for it-
self in these industries with ASTM A 
312 welded pipes which are basically 
used in low pressure applications in 
the production of pharmaceuticals, 
chemicals, fertilizers, dairy products 
and pulp & paper. 
“Stainless steel pipes are being used 
basically in all kinds of industries. All 

the seamless and welded products 
used in these fields come with differ-
ent specifications and standards. It 
speaks for itself that we produce ac-
cording to these standards and guar-
antee the quality of our products for 
a long lifecycle.”

Rigorous quality testing 

Ensuring this quality has been one of 
the great achievements of Steamline 
Industries. Mr. Sharma states that its 
manufacturing facilities are based on 
the newest and most advanced tech-
nology available today for pipe man-
ufacturing. Quality, however, is also 
a matter of materials and operating 
procedures.
“When we receive an enquiry from a 
customer, we first assess whether we 
can make this product or not. Once 
we are sure that this is within our 
specification and range, we proceed 
to give a quotation. After the order is 
confirmed we make 100% sure that 
everything is lined up for production. 
We purchase the best quality raw 
material and, as mentioned previ-
ously, we have the best kind of ma-

SPOTLIGHT ON

Since its inception in 1991, Steamline Industries has worked hard and diligently towards 
the top in steel manufacturing. Beginning in trading, the Indian company has engaged in 
manufacturing high-quality products according to stringent, international standards and 
building a name and reputation abroad. ‘Steamline’s success is attributable to our strong 

customer focus, our attention to product quality and doing business in an honest way’, 
Steamline’s CMD, Surendra Sharma says.
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›
  Steamline’s CMD, 

Mr. Surendra Sharma.

“Steamline’s success is attributable to 
our strong customer focus, our attention 
to product quality, and doing business in 
an honest way.” Says CMD, Mr. Surendra 

Sharma.

Steamline’s production facili-
ty (annual production capac-
ity: 26,400 metric tonnes per 
annum) is located near to Ah-
medabad which is country’s 
stainless steel pipe hub. Accord-
ing to Mr. Sharma, this location 
has been chosen carefully. “We 
are on the national highway 
which is only seventy kilome-
ters from Ahmedabad city. We 
are also situated near two ports 
and we are well connected with 
railway and by air. Apart from 
the ideal location, our manu-
facturing plant is ready for the 
future. Whilst we are already 
using the latest technology and 
modern machines, other plants 
still have outdated technolo-
gies and are between fifteen 
to thirty years old. We have 

the latest machines, the latest 
technology and the best people 
in the industry who work with-
in our factory and the organi-
zation. The strategic position 
of the manufacturing plant in 
Himmatnagar also facilitates 
on-time delivery because of di-
rect access to major roads, rail-
ways, airport and seaports. This 
has earned us the reputation of 
always being on time with our 
delivery”, Mr. Sharma says. “A 
key factor in maintaining deliv-
ery times is keeping good stock 
of all raw materials in our fac-
tory. As we receive regular or-
ders for different size of pipes 
in our factory, we keep a very 
good quantity of stock of all the 
grades.”

›
  Inside the huge factory production hall.

State-of-the-art production
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chinery in our factory at our disposal. 
So once the raw material arrives at 
our factory we carry out testing to 
ensure it meets the standards that 
our customers require. Once it is ap-
proved by our internal laboratories, 
we set the production in motion. At 
each and every production stage, we 
take a sample from the machine for 
testing and again, our quality depart-
ment carries out tests on the final 
product, such as hydro testing and 
the like.”

Global reach

Quality is not only a matter of strat-
egy and execution, it also needs to 
be verified by independent third 
parties. Steamline Industries has an 
impressive list of certifications which 
it needs for its domestic and export 
markets. “Because of our global 
reach, we need to adhere to all rel-
evant standards and/or certifications 
regarding our organization, produc-
tion and products, Mr. Sharma says.” 
To give you some examples: we are 
certified for ISO 9001:2008, AD 2000 
– MERKBLATT W0, W2, PED 97/23 EC, 

ISO 14001:2004, OHSAS 18001:2007, 
IBR (Indian Boiler Regulation), EIL 
(Engineering India Limited), NORSOK 
(under process), KNPC (under pro-
cess), DNV, Lloyds Register Asia, SGS 
and TUV-Nord and Sud.”
As for the global reach, the name 
Steamline Industries resonates in 
virtually every corner of the globe. 
The company relies heavily on its 
exports. “At present we are selling 
about 40% of our production in India 
and exporting 60%. Out of this 60%, 
50 to 55% goes to Europe, around 20 
to 25% goes to America and the re-
maining 20% goes to Africa and the 
Middle East amongst others.”

Dedication 

Steamline aims to grow in both the 
domestic and world market by adher-
ing to various stringent standards. 
According to Mr. Sharma, this growth 
is also attributable to the DNA of the 
company. Strong ambitions and solid 
values are equally important.
“We believe that honesty and loyalty 
are the key to developing a healthy 
and mutually valuable relationship 

between us and our customers, 
whether they are in Calcutta or Am-
sterdam. Punctuality and fast re-
sponse times are also critical. We 
manufacture what the customer or-
ders, to specifications. Quality con-
trol at every stage of the production 
cycle ensures optimal fulfillment. 
When clients visit our plant they can 
see with their own eyes the dedica-
tion our people put into our prod-
ucts. Our team is motivated, whether 
on the shop floor, in the laboratory, 
in the marketing department or in 
finance. Communication between 
the various departments is critical to 
achieve operational excellence.”

Move into titanium

When asked about Steamline’s future 
plans, Mr. Sharma states that titani-
um production will be a reality with-
in the coming months. “As of now 
we are in the experimental stage of 
producing Incoloy, Inconel and Mo-
nel but in about six to eight months 
we will be in a position to offer these 
products to our customers.” 
Diversification is the need of hour 

SPOTLIGHT ON

› 

 An aerial view of the main buil-
dings at Steamline’s  production 
facility located near to Ahmedabad 
which is country’s stainless steel 
pipe hub.

›
  Quality at Steamline is not only a matter of strategy and execution, it is also verified by 

independent third parties. The company has an impressive list of certifications, which it 
needs for its domestic and export markets. “Because of our global reach, we need to adhere 
to all relevant standards and/or certifications regarding our organization, production and 
products, Mr. Sharma says.

›
  Tubes waiting to be dispatched to customers. The company relies heavily on its exports. 

At present about 40% of production is sold in India and 60% is exported. Out of this 60%, 
50–55% goes to Europe, around 20–25% goes to America, and the remaining 20% goes to 
Africa and the Middle East amongst others.

and it seems logical to move into 
most lucrative and exclusive stream. 
Titanium is the future and it will be 
in huge demand in the power sector 
and nuclear sector.
In more general terms, Steamline In-
dustries is sticking close to its vision 
to become the leading stainless steel 
producer in India and a force to be 
reckoned with on the global stage. 
“In the future, we aim to be in the top 
3 and solidify our position. We are 

working relentlessly to be the finest 
manufacturer and the exporter of 
the best quality material and service. 
Our vision and goal are to further 
forge long term relationships with 
our customers who trust our exper-
tise and manufacturing capabilities. 
We also want to grow as a company: 
working together towards a common 
goal, sharing ideas, innovating, being 
passionate about our products and 
striving to move from better to best.” 

›
  We are on the national highway 

which is only seventy kilometers 
from Ahmedabad city. We are also 
situated near two ports and we are 
well connected with railway and by 
air.

Steamline sponsors Stainless Steel World 
Conference 2019

Stainless Steel World, the sister publication of Stainless Steel World In-
dia, is proud to have Steamline Industries as one of the sponsors for the 
Stainless Steel World Conference and Expo in 2019. Mr. Sharma explains 
why he decided to sponsor this major event. “When I visited this event 
in 2013, we had just opened our production facility. At the time I had a 
vision that one day we would be in a position to sponsor the exhibition 
ourselves and now, here we are, in that very position. With our ambi-
tions we should be an integral part of this prestigious exhibition.” Now 
the dream has come true which has made the entire Steamline organi-
zation and the Steamline family very proud. My daughters and sons are 
also working for the company. Family values are important to me.”


