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›
  Cold rolled coils getting ready for dispatch at Jindal Stainless’ Hisar plant.

›
  Jindal Stainless has been successful in creating a stainless steel downstream cluster 

around Hisar plant where ~1000 MSMEs (Micro, Small and Medium Enterprises) are 
employing thousands of people.

›
  Fully prepared for future growth, Jindal Stainless can scale up its Jajpur facility in 

Odisha, India, to 3.2 MMT with reasonable effort and investment.

The growing landscape of Indian stain 
At Jindal Stainless, as 
pioneers of the Indian 
Stainless Steel industry, 
we not only believe but also 
exemplify the triple bottom 
line philosophy of doing 
business that is, ensuring 
harmony among our social, 
environmental and economic 
performances.

By Abhyuday Jindal, Managing Director, Jindal 
Stainless 

From being a net importer in 1980, the 
Indian stainless steel industry has evolved 
over past few decades across all critical pa-
rameters, from R&D to production and con-
sumption patterns. Moreover, Indian stain-
less steel products, both longs and fl ats, are 
exported to markets like US and EU now. The 
Indian stainless steel market is one of the 
fastest growing markets in the world with a 
CAGR of 8-9%. The long-term vision of the in-
dustry is to enhance domestic stainless steel 
consumption to ~5kg/person in the next few 
years. This looks achievable as stainless steel 
fi nds an indispensable place across myriad 
sectors, including railways & metro, nuclear, 
public utilities and infrastructure, transpor-
tation, process industry and kitchenware. 
The current capacity in India is adequate to 
meet this existing, and growing, quantum of 
demand while also meeting requisite quality 
standards. Indian stainless steel manufactur-
ers are equipped to produce a wide range of 
grades under 200, 300 and 400, and duplex 
series which are adequate to meet the domes-
tic consumer demand. As of today, there’s no 
grade or specifi cation for which India has to 
depend on imports. Moreover, most of these 
grades are a part of the stainless steel quality 
control order and are made as per Bureau of 
Indian Standards (BIS) specifi cations.

Major segments

The major stainless steel consuming seg-
ments in India include Automotive, Rail-
way & Transport (ART) & Architecture, 
Building & Construction (ABC), and pro-
cess industries. Due to its high strength-
to-weight ratio and resistance to impact 
and temperature shocks, stainless steel is 

the most effi  cient alternative in many seg-
ments. While developed nations deploy 19% 
stainless steel in automobiles, developing 
countries like India consume it to the tune 
of ~5%. This number is set to grow with the 
Bharat Stage VI norm which is now in eff ect 
since April 2020, as its implementation man-
dates use of stainless steel exhausts. The In-
dian Railways, which plans to convert 55,000 
mild steel train coaches to the signifi cantly 
safer LHB technology, is adopting stainless 
steel coaches. In the ABC segment, due to 
its longevity, hygiene and non-corrosiveness, 
the consumption of stainless steel is growing 
at a healthy pace for public infrastructure, as 

well as for usage in seismic and coastal zones. 
Its maintenance-free long life and inherently 
hygienic characteristics are now making stain-
less steel an ideal choice for process indus-
tries in India.

The Indian government is now laying em-
phasis on life-cycle costing for creating long-
lasting and sturdy infrastructure over the 
next 4-5 years. There are 8 major Indian cities 
where metro construction is in progress, apart 
from 17 other cities where projects are under 
various phases of planning. In addition to this, 
Indian Railways’ decision to redevelop and 
modernize 400 railway stations is ongoing in 
a phased manner. As per government records, 

Sustainability lies at the core of Jindal 
Stainless’ business philosophy, and thus, 
serves as our focal point in decision-making. 
With over 50 years of footprint on the global 
stainless steel industry, it is our focus on 
sustainable development that has helped 
us fare through the cyclicity of our business 
and the ever-changing global dynamics. We 
have transcended the conventionality biases 
and consistently upgraded our methods and 
learning capabilities to stay relevant. Our 
vision is to improve lives through trustwor-
thy and innovative stainless solutions that 
serve the growing needs of the generations 
to come. With the society at the helm of a 
revolution aimed at making every aspect of 
life sustainable yet aesthetic, we believe that 
stainless steel perfectly fi ts the bill. 

Indian stainless steel market

Stainless steel consumption is generally 
linked to the GDP growth rate in the country. 
Today, India is the second largest producer 
and consumer of stainless steel in the world 
with total melt shop production of 3.9 MMT, 
second only to China. As the pioneer and 
industry leader, Jindal Stainless has played 
a key role in developing this ecosystem of 
stainless steel consumption in the country 
across all levels, along with key stakehold-
ers. It is, therefore, a remarkable milestone 
that consumption of stainless steel in India 
touched a new peak of 2.5 kgs per capita in 
2019, registering an increase of ~150% in a 
period of 8 years. The per capita consump-
tion was a mere 1.2 kgs in 2010. This feat 
has also taken India to the league of top 15 
countries in the world in terms of per capita 
consumption of stainless steel. 
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›
  Leading mints around the world rely on coin blanks from Jindal Stainless.

less steel industry

 Jindal Stainless is one of just two stainless 
steel suppliers in the world selected to supply 

1,100 tons of stainless steel to the prestigious 
International Thermonuclear Experimental Reactor 
(ITER) Cryostat Project in France.

around 50 new airports are planned to come 
up in the next 10 years. Moreover, the Airports 
Authority of India (AAI) is also planning to dedi-
cate portions of 50,000 acres of urban airport 
land under its territory for building multiplex-
es, shopping centers, and convention centers. 
Such projects are expected to generate de-
mand for stainless steel in the future.

The journey of Jindal Stainless

Over the last fi ve decades, we have prac-
ticed and inspired excellence in leading the 
Indian stainless steel industry. The current 
pandemic may have slowed the overall pace 
of our plans, like it has with other industries, 
but it surely hasn’t halted them altogether. At 
Jindal Stainless, in the wake of newly emerg-
ing business environment, we have quickly 
adapted to the new normal and are prepared 
for the next phase of growth. We have scaled 
up our annual installed melt shop capacity to 
1.9 MMT. Our Jajpur facility in Odisha, India 
can be scaled up to 3.2 MMT with reasonable 
eff ort and investment, given the vast avail-
ability of land and supporting utilities. 

Over the years, we have substantially ex-
panded our product portfolio to modern and 
future-ready applications across nuclear, 
railways, automobiles and defence segments. 
Our products range from stainless steel slabs 
and blooms, and hot and cold rolled coils, to 
plates, coin blanks, and precision strips. We 
are the world’s largest producer of stainless 
steel strips for razor blades and India’s largest 
producer of coin blanks. Every year, 18 billion 
razor blades across the world are made using 
our stainless steel precision strips. Our coin 
blanks are used not just for Indian currency, 
but also by leading mints around the world. 

Jindal Stainless’ strong network serves cus-
tomers through 9 domestic and 13 interna-
tional offi  ces. Our fi ve service centres across 
India cater to our domestic customers, while 
a strategically located service centre in Spain 
serves global customers. Our manufactur-
ing facility in Indonesia is tactically located 

to serve the South Asian markets. We have 
a full-fl edged R&D unit at our plant in Hisar 
which has pioneered breakthrough applica-
tions of stainless steel in the defence sector, 
paper & pulp industry, and various general 
applications. 

As the manufacturing industry ushers in 
the digital revolution of Industry 4.0, Jindal 
Stainless has fi rmed up its digital infrastruc-
ture. We were India’s fi rst manufacturing 
company to migrate to SAP HANA cloud com-
puting and now to BW4HANA, leading the 
digital transformation wave in the industry. 
We have also migrated to all digitized sales 
and customer-oriented processes along with 
an e-commerce module. Not only has this 
ensured transparency but also strength-
ened resolve towards customer centricity. 
Our skilled work force is the backbone the 
organisation, and has been the driving force 
behind our success.

Going beyond business

It has been our constant endeavour to fos-
ter the development of the stainless steel 
ecosystem in India. Our manufacturing facili-
ties ensure sound employment opportunities 
for the Indian masses that multiply when it 
comes to downstream industries. We have al-
ready been successful in creating a stainless 
steel downstream cluster around Hisar plant 
where ~1000 MSMEs (Micro, Small and Me-
dium Enterprises) are employing thousands 
of people. Segments like pipe and  tube, 
hinges and accessories, re-rolling, general 
fabrication, and stainless steel distribution to-
day have an annual capacity of 1,75,000 MT, 
owing to the presence of Jindal Stainless  in 
Hisar. We are working along with the govern-
ment for a downstream stainless steel park in 
Kalinganagar. The park will be a natural ex-
tension to our Jajpur facility in Odisha, where 
small industries will feed our ancillary re-
quirements and our fi nished goods will serve 
as input material for units involved in down-
stream manufacturing.

Our newest venture, Stainless Academy, is 
an initiative to bridge the skill gap and cre-
ate awareness on stainless steel. Through 
multi-pronged ways, it is designed to reach 
out to consumers, fabricators as well as bud-
ding engineers and architects. For spread-
ing awareness about the health, hygiene, 
cost, ecological and other benefi ts of stain-
less steel among diverse audience, we have 

created stainless steel showcase vans that 
travel the length and breadth of the coun-
try, highlighting the benefi ts of the metal. 
These vans are used for creating awareness 
amongst end-consumers as well as for live 
demos and trainings for fabricators. As of 
now, nearly 10,000 fabricators have been 
trained by the Company. On the academic 
front, we have collaborated with premier 

Indian institutes like the Indian Institutes 
of Technology (IITs) to introduce an elective 
course on stainless steel. The curriculum 
focuses on detailed study of stainless steel 
and includes practical exposure at one of 
our manufacturing facilities. 

As a developing economy, India not only 
requires sound business establishments, 
but businesses that aid social development 

as well. We stress on the importance of go-
ing ‘beyond business’ and work to uplift the 
communities at the bottom of the pyramid. 
With a 50-year legacy of sustainable devel-
opment and caring for people, Jindal Stain-
less has always considered itself as extended 
arms of the Government – in creating a soci-
ety where everyone has a world to work for, 
and a world, that works for all. 

CSR Highlights:
Jindal Stainless 
stresses on the 
importance of 
going ‘beyond 
business’ and 
working to uplift 
the communities 
at the bottom of 
the pyramid. The 
following are just 
some of the many 
social initiatives 
being undertaken 
by the company.

• A philosophy 
of inclusive 
growth for all 
communities 
by enabling 
social and 
environmental 
development with socially responsible investments.

• Activities like skill development, women empowerment, health & rural develop-
ment projects are ongoing at both Hisar and Jajpur.

• Promotion of micro enterprises & SHGs: Agarbatti making, tailoring centre, poul-
try farming, etc. around the manufacturing facilities.

• Weekly health camps in peripheral villages, digital equalizer program to aid com-
puter literacy among children, use of theatre and muppet shows to fi ght gender 
bias against the girl child, provision of free clean drinking water in government 
schools, special educational classes for deaf and mute children.




